
Session: From Research to Commercial Valorisation - Digital Business Models.

This session focuses on how research and innovation related to the Digital Product Pass-
port (DPP) can be transformed into scalable and commercially viable digital business
models. As the DPP becomes a key enabler for transparency, circularity, and data-driven
sustainability across value chains, new opportunities for value creation and collaboration are
emerging.

The session brings together researchers, technology developers, and industry practitioners
to discuss how insights from ongoing DPP research projects can be transferred into practical
solutions and services. It will explore business opportunities arising from DPP-enabled data, such
as digital platforms, material tracking systems, and lifecycle analytics, as well as the challenges
of interoperability, data governance, and stakeholder alignment.

Through presentations and discussions, participants will gain a deeper understanding of how
digital product passports can catalyze new business ecosystems, support circular business
models, and drive the commercial valorisation of research outputs. The session aims to
inspire cross-sector collaboration and identify pathways for moving from innovation concepts to
market-ready implementations.

Expected Benefits for the Audience
Through presentations and discussions, participants will gain a deeper understanding of how
digital product passports can catalyze new business ecosystems, support circular business
models, and drive the commercial valorisation of research outputs. The session aims to
inspire cross-sector collaboration and identify pathways for moving from innovation concepts to
market-ready implementations.

Target Audience

• Innovation projects contributing to DPP development and gender dimension in materials
science (both research and Industry/ SME representatives)

• Policymakers and NGOs

• Business developers
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